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What is a  
Cultural Snapshot?
Culture is notoriously difficult to define. 
You might know culture when you see it, but could you describe it? 
For us, culture means the behavioural norms shared by a group of people – the things 
that are learned socially, rather than inherited genetically. So, culture doesn’t drive the 
desire to eat, but it plays a big part in determining what food you choose.

It’s also constantly on the move. 
Some aspects of it faster than others. Anthropologist Grant McCracken divides it into 
‘fast’ and ‘slow’. Slow culture shifts over centuries, while fast culture can change in just 
a few years. Together, they create cultural landscapes too enormous and complex to 
capture in a short document. 

This snapshot offers exactly that – a snapshot.
It’s a slice of Australian culture in 2022. We’ve combined datasets from internationally 
recognised measures of culture with local statistics and case studies that explore areas 
where culture is moving particularly fast and which we think will be the building blocks of 
the cultural landscape in the future.

The 2022 Cultural Snapshot of Australia
looks at how Australians are making concerted efforts to make their homes greener, why 
employees are leveraging their power to push for better workplaces, and what the country’s 
growing smartphone addiction means for young people’s mental health. 
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EconomyDemographics Tech Pop culture

Growth rate
1.18% 

Social media
Facebook was the most use  

medium (17 million), followed by  
YouTube (16.5 million)

Most streamed movie in 2021
Godzilla vs Kong

Population
27.10 million

Smartphone ownership
Eight in ten Aussies (20.3 million)  

use a smartphone

GDP
Forecast to grow by 4.25% over 2022

Taylor Swift

House prices
Increased by 25.1%, the highest  
in two decades as of Dec 2021

Online shopping
More than 80% of Australian households pur-
chased something online in 2021, driving na-

tional year-on-year growth to 12.3%

Average wage
AU$67,860 per year

2021 Google 
 Search highlights

Sport, Covid news and home DIY 

Median age
38.7 overall,  

37.9 male, 39.5 female
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Most streamed artist  
on Spotify in 2021

Australia at a glance



  Personal finance is a key theme impacting Australians 
in 2022 given how concerned people are about 
the cost of living. Our latest research shows that 
almost two-thirds (64%) of Australians are worried 
or extremely stressed and anxious about the cost of 
living. As interest rates increase and inflation starts 
to hit home, people will continue to cut back on their 
discretionary spending. Top things people will cut 
back on are eating out (47%), takeaway food (45%), 
entertainment (30%), and clothing (28%).

Although household savings reached record levels 
during the peak of the pandemic, with government 
stimulus wound back and costs increasing, 
households will come under additional financial 
pressure. More than half (54%) of Australians are 
concerned about their level of debt and of those 15% 
said they will struggle to repay it. The finding comes 
following Australia’s first increase in official interest 
rates since November 2010 and inflation hitting 5.1%, 
well above the central bank’s target of 2-3%. 
 
People are continuing to embrace buy now pay 
later (BNPL) services. Almost two-thirds (62%) of 
Australians currently hold at least one BNPL account. 
It’s becoming a fairly mature market, with a host of 
providers, including the big banks, competing with 
the original fintechs such as Afterpay and Zip. Mozo’s 
research found that one in five BNPL customers 
use the platform as their main form of payment and 

40% use it as a way to afford expensive purchases. 
Although typically BNPL is considered to be more 
popular among young Australians, Gen Xers actually 
spend 25% more on average than Gen Zers, with 35- 
to 44-year-olds spending $214 per month, and 18- to 
24-year-olds $160 on average. 
 
With household energy prices predicted to surge 
up to 18% in Australia, people are taking a proactive 
approach to managing their energy use. Almost half 
(44%) of Australian households are concerned about 
the rising cost of energy, with 20% worried they will be 
disconnected from the grid because they can’t afford 
further increases in energy bills. More than half (53%) 
of people say they will cut back on their usage of air 
conditioners and heaters, with 10% planning to not 
use them at all. 

There’s no doubt that the historically low interest 
environment over the past few years led some 
Australians to seek out alternative ways to get a return 
on their savings. Our research shows that although 
crypto gets a lot of headlines, only 19% have invested 
in crypto currency, investing an average of 3.24% of 
their savings. Given crypto’s recent correction and the 
likelihood that deposit rates will increase over the next 
12 months, at-call savings accounts may continue to 
prove popular. We found that 76% of Australians keep 
their savings with a big-four bank, keeping an average 
of 46% of their savings there. 

First 
  thoughts

Tom Godfrey is a consumer advocate at 
Mozo. Tom’s expertise and commitment 
for defending consumer rights stems 
from over five years’ experience 
working his magic for not-for-profit 
organisations like Choice. 

Tom  
Godfrey 
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https://mozo.com.au/


Concerned citizens
83% of Australians are worried about 
climate change and 70% consider that 
Australia is already being affected by it, 
primarily with more frequent and extreme 
natural disaster events. 
(Ipsos, 2022) 

Pandemic recovery has supercharged approaches to sustainability and self-sufficiency 

Values at a glance

Tech for the win
Despite economic conditions, 38% of 
Aussies said they had purchased at 
least one tech device in 2021, up from 
26% in 2020. Laptops and smartphones 
remained the most purchased devices.
(Deloitte, 2021)

Thinking green
The pandemic made 41% of Aussies 
more concerned about the environment 
and 42% more conscious about the 
amount of waste they’re generating.  
(Cleanaway, 2022)

Protection over 
convenience 
When asked to decide between 
connecting with others from anywhere 
and always being fully protected, Aussies 
heavily favoured strong protection (55%) 
over ease of connection (18%).
 (McAfee, 2022)

Balancing act
Almost twice as many employed 
Australians worked from home one 
or more times a week in April 2022, 
compared with before COVID-19 
restrictions in March 2020 (46% vs 24%). 
(ABS, 2022)

Personal finance 
Since the pandemic, one in three  
Aussies’ finances have been impacted. 
This number increases to 45% among 
young people between the ages  
of 18 and 29.
(Google/Kantar, 2021)
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https://www.ipsos.com/en-au/8-10-australians-are-concerned-about-climate-change
https://www2.deloitte.com/au/en/blog/technology-media-telecommunications-blog/2021/digital-consumer-trends-who-is-purchasing-what-now.html
https://www.cefc.com.au/media/media-release/report-shows-pandemic-gave-australians-time-to-rethink-recycling/
https://itbrief.com.au/story/study-shows-australians-prioritise-protection-over-convenience
https://www.abs.gov.au/statistics/people/people-and-communities/household-impacts-covid-19-survey/latest-release
https://www.thinkwithgoogle.com/intl/en-aunz/consumer-insights/consumer-trends/covid-19-changed-an-entire-generations-attitude-toward-money-heres-what-financial-brands-can-do-about-it/


When it comes to sustainable practices, Aussies want to ‘walk the talk’  

Australians are stepping away from the volatility of grid power prices and taking more control over their 
energy. The country broke its own national record last year for solar installations and could potentially 
drive a new record in 2022. Many older homeowners put panels on their roofs in the early days when 
governments were subsidising them – paying as much as 60c/kWh for their electricity – but many of those 
households are now considering batteries or expanded solar arrays. For newer homeowners, installing 
solar and/or batteries might be a combination of high electricity prices and a desire to ‘walk the talk’ and 
reduce their household emissions. There have been some supply shortages in solar and battery markets 
just as in most other supply chains, but once those improve, solar installers and retailers will no doubt have 
their hands full.

Home  
Improvements

VALUES / CASE STUDY

Why is this important? 

Clearly, the extreme weather of the past three years has had an impact on those who may have been 
ambivalent beforehand. Victims of floods, fires, and other disasters now see the world in a different 
light and many are making lifestyle changes to reflect their change in mindset. The 2022 election result 
showed how seriously many Australians now take these issues. From ethical investing to green energy to 
recycling, people are trying to put their values into practice at home, not just at the ballot box. However, 
renters and apartment dwellers, who make up one-third of the Australian population, remain locked out 
of a lot of green energy options. To serve demographics like this, the Labour government took a policy to 
the election to roll out 85 solar banks and 400 community batteries. The other big driver in many homes 
is children. From the turnouts at school climate strikes to the success of programmes such as The War on 
Waste, there’s been a sea change in community attitudes and a lot of it comes from the bottom up.

What does it mean for brands? 

Transition costs for the adoption of renewable energy remain a big challenge. Many would like to do  
more but can’t afford the hardware, or get finance to fund it. In April 2022, Commonwealth Bank launched 
its CommBank Green Loan to help Aussies install eligible clean energy products, such as solar panels,  
solar hot water systems, or battery packs. Woolworths has outlined plans to power its entire operations 
with renewable energy by 2025 and increase reusable packaging. Retail and consumer brands need to 
look at ways they can help Aussies adopt renewable energy and reduce their carbon footprint, leading by 
example. 

(Ministers for the Department of Industry, Science, Energy and Resources, 2022) 

380,000
rooftop solar systems in 2021

Australians installed over
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https://www.afr.com/companies/energy/rooftop-solar-sets-the-nation-s-renewables-record-in-limelight-20220317-p5a5ls#:~:text=Last%20year%20was%20the%20fifth,four%20%E2%80%94%20generate%20their%20own%20power.
https://www.solarchoice.net.au/blog/which-electricity-retailer-is-giving-the-best-solar-feed-in-tariff/
https://www.finder.com.au/energy-bills-soar-up-to-100-percent-heres-what-to-do
https://solarbright.com.au/why-more-australians-are-turning-to-solar-power/
https://www.pv-magazine-australia.com/2021/10/14/australias-largest-solar-supplier-expects-shortfalls-and-up-to-30-prices-hikes-as-global-stock-contest-escalates/
https://www.corrs.com.au/insights/australian-2022-federal-election-greenslide-implications-for-the-new-labor-government-and-business
https://www.abs.gov.au/statistics/people/housing/housing-occupancy-and-costs/latest-release
https://www.alp.org.au/policies/powering-australia
https://www.alp.org.au/policies/powering-australia
https://www.kidsnews.com.au/climate-change/climate-change-part-5-australias-climate-plans-and-promises/news-story/3f1c82ec23d2b7d57bff41bd9fbb83ff
https://www.uts.edu.au/news/social-justice-sustainability/fighting-war-waste
https://www.uts.edu.au/news/social-justice-sustainability/fighting-war-waste
https://www.commbank.com.au/articles/newsroom/2022/04/CBA-Green-Home-Offer.html
https://www.minister.industry.gov.au/ministers/taylor/media-releases/australia-leads-world-rooftop-solar-share-renewables-jumps-35


Cost of living crisis
Almost two-thirds of Australians say 
reducing the cost of living should be the 
top priority for the next government.
(Australian National University, 2022)

Power at a glance

Corruption qualms
Australia has seen a significant decline 
in the Corruption Score Index, dropping 
12 points since 2012 to hit a record low – 
likely due to systemic failings in tackling 
public sector corruption and establishing 
a national anti-corruption agency.
(Transparency International, 2022)

Work-life balance
51% of Australians said they would stay 
longer with their employer if the remote 
working policies introduced during the 
pandemic become permanent. 
(Qualtrics, 2021)

No longer a  
two-horse show
Australian politics has largely always 
been dominated by the Labour Party and 
the Coalition, but the 2022 election saw 
a group of so-called ‘teal independents’ 
snatch as many as seven seats in  
huge swings.
(Election 2022)

Fake news
Among 18- to-24 year olds,  
turn-offs for politicians include spreading 
misinformation or disinformation online 
(80%), participating in online fights (53%), 
and a politician criticising their opponent on 
social media (30%). 
(Twitter Australia, 2022)

Democratic vs  
non-democratic system
Around 30% of 18- to 29-year-old citizens 
believe a non-democratic system is 
preferable to a democratic one under some 
circumstances, compared to those over-
60s, only 15% of whom believed a non-
democratic system might be preferable. 
Some 72% believe democracy was always 
preferable.
(Lowy Institute Poll, 2021)
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Worried about the state of the nation, Aussies are breaking with the status quo
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https://www.bbc.com/news/business-61483645
https://www.transparency.org/en/blog/cpi-2021-corruption-watch-list-australia-austria-el-salvador-kazakhstan
https://dynamicbusiness.com/topics/news/remote-work-is-now-a-make-or-break-recruitment-decision-qualtrics-survey.html?es_id=0fa091148c
https://www.9news.com.au/national/australia-federal-election-2022-who-are-the-teal-independents/a4a645b6-011f-41b5-8a21-c7d904cc444c
https://www.sbs.com.au/news/article/what-these-young-australians-really-think-about-the-federal-election/oql25jjj3
https://poll.lowyinstitute.org/charts/democracy/
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Aussies are flexing their extensive bargaining power against the 
backdrop of The Great Resignation 

There’s been a significant upswing of Aussies quitting their jobs, taking a sabbatical, retiring early, or 
moving industries since the pandemic, accelerating decision-making from employees who just want to 
enjoy life. One of the key driving forces has been an increase in demand for talent due to supply shortages 
following border closures. In the February 2022 quarter, job vacancies were 423,500, an increase of 6.7% 
from the previous quarter and 86% higher than in February 2020, just prior to the pandemic. 

Working  
it out

POWER / CASE STUDY

Why is this important? 

This shortage has enabled those seeking employment to be more selective with their choices. A key shift 
has been the type of workplace Aussies are now seeking. More than ever, there’s been a strong emphasis 
on finding a cultured place where they feel valued as fewer people are looking to stay in a place where 
they’re not fulfilled. The Great Resignation is real for some, a fallacy for others, but there’s no denying that 
people are placing a stronger emphasis on having time with family and for themselves.

What does it mean for brands? 

Successful companies in Australia have embraced this shift in mindset and have stopped viewing culture 
as the number of times an employee comes into the office. Instead, they see it as the number of quality 
interactions staff are having. “Good companies are surveying their workforce from entry level right 
through to the executive suite,” says Ryan Kelly, director at Creative Natives. “A one-size-fits-all doesn’t 
apply to most workforces and good companies are listening to what their staff are wanting and offering 
a personalised offering to the workplace.” According to research from Indeed, four in five Aussie workers 
say it’s important to work for a company that promotes diversity and inclusion, and they will actively ask 
questions about diversity targets and strategies. Workers are expecting increased wages, more flexibility, 
more annual leave, a promotion, and the ability to work remotely. And more than ever, they’re expecting 
companies to acknowledge burnout. 

(Indeed, 2020)

Four in five
workers in Australia say that it’s important to work 
for a company that promotes diversity and inclusion 

https://www.smartcompany.com.au/people-human-resources/recruitment-hiring/has-the-great-resignation-happened-in-australia/
https://www.theguardian.com/lifeandstyle/2022/jan/15/maybe-i-should-just-stop-and-enjoy-my-life-how-the-pandemic-is-making-us-rethink-work
https://www.smartcompany.com.au/people-human-resources/recruitment-hiring/has-the-great-resignation-happened-in-australia/
https://www.fuserecruitment.com/hiring-in-2022-you-ll-need-more-than-a-job-ad-to-attract-the-right-employees
https://www.randstad.com.au/what-workforce-trends-can-we-expect-from-2022/
https://pursuit.unimelb.edu.au/articles/from-nice-to-have-to-must-have-in-the-post-covid-workplace
https://www.hcamag.com/au/specialisation/employee-engagement/10-companies-embracing-hybrid-work-and-how-theyre-doing-it/404975
https://www.news.com.au/finance/work/at-work/the-great-resignation-one-in-five-aussies-quit-their-jobs-last-year/news-story/
https://www.thrivepr.com.au/post/australian-workers-say-they-can-t-be-their-true-self-at-work


Dream destinations 
The top reason motivating Aussies 
to travel in 2022 is to get away and 
relax (65%), followed by visiting family 
and friends (52%) and exploring new 
places (46%).
(Commbank, 2022)

Pleasure at a glance

Pursuit of happiness
77% of Aussies consider themselves 
to be happy, which skews more towards 
men (78%) than women (76%). However, 
age seems to be a more determining 
factor – Boomers (81%) are the happiest 
generation, while Gen Xers (74%) are a 
bit less cheerful. 
(Finder, 2022)

Smartphone addiction? 
There are about 20.30 million 
smartphone users in Australia – meaning 
80% of the Australian population owns a 
smartphone. Australia has the second-
highest smartphone penetration rate 
(79.60%) in the world, falling just behind 
the US (81.90%).
(Statista, 2021)

Strong for the future
52% of Aussies say they’re focused 
on their health, and want to strengthen 
their immune system to withstand illness 
and disease. Nearly two-thirds (61%) of 
people report that they’re more focused 
on health and wellness because they 
want to live a long and healthy life.
(Mindbody, 2022)

Sweat harder
In 2021, Australians between 25- and 
34-years-old dominated the fitness and gym 
industry, with over 1.7 million Australians 
from the age group participating in fitness  
or gym activities during the year.  
(Statista, 2022)

Avid readers
There’s been a 27% increase in sales of 
young adult fiction since 2019, bringing in 
$34.6 million last year, with teenage girls 
more inclined to buy following the popularity 
of BookTok during the pandemic.
(Nielsen, 2022)
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Big, expansive experiences are top of Aussies’ agendas

https://www.commbank.com.au/articles/newsroom/2022/02/travel-spend-save-2022.html
https://www.finder.com.au/happiness-statistics
https://www.redsearch.com.au/resources/australian-mobile-statistics/
https://www.redsearch.com.au/resources/australian-mobile-statistics/
https://www.redsearch.com.au/resources/australian-mobile-statistics/
https://www.mindbodyonline.com/en-au/business/education/blog/6-australian-wellness-trends-watch-2022
https://www.statista.com/statistics/884599/australia-fitness-and-gym-participation-by-age/
https://www.smh.com.au/national/subbed-but-holding-for-next-sunday-the-reading-renaissance-could-the-booktok-bump-save-publishing-20220302-p5a109.html


Amid the boutique fitness boom, old-school gyms are losing their appeal 

The fitness sector in Australia is undergoing a period of post-pandemic transformation after COVID-19 
derailed the gym industry. “The future is definitely in boutique fitness,” says Matt Gordin, chief executive 
of Boutique Fitness Studios. A big shift since COVID-19 is a focus on mental health and mindfulness, and 
an increase in demand for exercise that takes care of the mind, as well as the body. This has led to a major 
increase in the popularity of. exercises such as yoga, pilates, and barre – ‘barre’ was the most searched 
term out of all fitness trends globally between 2005 and 2020. The Australian Institute of Fitness lists 
mind and body training as one of the top ten trends for 2022. Others include wearable technology, high-
intensity interval training, outdoor training, mobile exercise apps, functional fitness training, and health and  
wellness coaching.

Finessed
Fitness

Why is this important? 

Given that Aussies want more than just an old-fashioned workout in the gym, it’s no surprise that 
people are leaning towards unusual fitness classes in boutique studios. In Sydney, people can try out 
EMS training (Electro Muscle Stimulation) at Exolt EMS, AerialFit for some upside down savasana, and 
pole dance and aerial artistry in Surry Hills. 

What does it mean for brands? 

Brands need to embrace the new fitness landscape and adapt their offerings accordingly. The 
crossover between fitness, fashion, music, and entertainment is fuelling a new age of ‘exertainment’. 
Mindful exercise, or exercise that engages both the body and the mind, is also on the rise. Barry’s 
Bootcamp, for example, has introduced mental health consultants. This segues into another trend 
brands need to keep a lookout for – Aussies are craving a feeling of community with their training 
sessions, especially one-to-one personalised classes or those in intimate group settings.

71%
of Mindbody consumers in Australia prefer  
in-person workouts over streamed ones
(Mindbody, 2020)
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PLEASURE / CASE STUDY 

https://www.afr.com/companies/healthcare-and-fitness/gyms-look-for-a-fresh-start-after-tough-two-years-20220115-p59ohq
https://xtendfranchise.com.au/how-the-fitness-industry-is-changing-in-2022/
https://www.comparethemarket.com.au/health-insurance/features/fitness-trends/
https://www.comparethemarket.com.au/health-insurance/features/fitness-trends/
https://au.news.yahoo.com/experts-predict-top-10-fitness-trends-for-2022-210059070.html?guccounter=1&guce_referrer=aHR0cHM6Ly93d3cuZ29vZ2xlLmNvbS91cmw_cT1odHRwcyUzQSUyRiUyRmF1Lm5ld3MueWFob28uY29tJTJGZXhwZXJ0cy1wcmVkaWN0LXRvcC0xMC1maXRuZXNzLXRyZW5kcy1mb3ItMjAyMi0yMTAwNTkwNzAuaHRtbCUyMyUzQSU3RSUzQXRleHQlM0QlMjVFMiUyNTgwJTI1OUNZb2dhJTI1MkMlMjUyMFBpbGF0ZXMlMjUyQyUyNTIwYnJlYXRoaW5nJTI1MjB3b3JrJTJDYm9keSUyNTIwd29yayUyNTJDJTI1RTIlMjU4MCUyNTlEJTI1MjBLYXRlJTI1MjBzYWlkLiZzYT1EJnNvdXJjZT1kb2NzJnVzdD0xNjUwODk0NTU0Nzg2OTIwJnVzZz1BT3ZWYXcyUDZrLXpiRGdwV2VBcjk1dDhsdENZ&guce_referrer_sig=AQAAAKccykS__aTqMrvAE10Z5P2nSvMUvhB3nRxKJGJ2Bsat96uf94Er3W9BgzRMjvx_4YC5nudAgWcYQvj51Zw1fv6MIt77msQQZqg6OoSqX1V310H7GnxjBdGzBzDU6JSJFc6ny3fTHtxWUgRKMViGbrbIlEhXPHjIsiW19zd1B9ys#:~:text=“Yoga%2C%20Pilates%2C%20breathing%20work,body%20work%2C”%20Kate%20said.
https://www.timeout.com/sydney/sport-and-fitness/unusual-fitness-classes-in-sydney
https://www.theaustralian.com.au/life/this-is-what-the-future-of-fitness-looks-like/news-story/86c66651af75d1a643fed2846f0877d6
https://www.gq.com.au/fitness/workout/heres-how-well-all-be-working-out-in-2022/image-gallery/1e7532503f0229bb8f1164bc49119cea?pos=5
https://xtendfranchise.com.au/how-the-fitness-industry-is-changing-in-2022/
https://www.mindbodyonline.com/en-au/business/education/blog/how-covid-19-has-changed-fitness-apac


Student debt woes
Millions of Aussies with student debt 
will face a stressful hike as rates surge 
by 3.9% from 1 June – up from 2021’s 
rate of just 0.6%.
(7News, 2022)

Money at a glance

Ditching health cover
2.9 million Aussies don’t plan to renew 
their health insurance in 2022, likely 
attributed to the cost of cover jumping 
195% since 2000 – more than double 
the rate of inflation over the same 
period (69%).
(Finder, 2022)

Living week to week 
One in five Australians (20%) say their 
savings would last them one week or  
less if they were to lose their job today.  
An additional 28% could get by for two 
weeks to a month.
(Finder, 2022)

Snapping up online
In 2021, households in Australia made 
online purchases at least fortnightly 
– an increase of 112% from 2019, 
representing an increase from 1.6 million 
to 3.4 million households.
(Savvy, 2022)

Rent prices rising
39,616 rental properties were vacant in 
Australia during April 2022, compared to 
66,424 at the same time in 2021. That’s 
pushed the national vacancy rate down to 
just 1.1% which, aside from March, is the 
lowest it’s been since December 2006. 
(SQM Research, 2022)

Debt spiral
Australians are seeking out BNPL loans to 
cover basics such as food and rent at an 
alarming rate. One in five people have used a 
BNPL service to pay for household items like 
groceries and rent. 
(ABC, 2022)

People are battening down the hatches to cope with a coming economic storm
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https://7news.com.au/lifestyle/personal-finance/warning-to-aussies-with-hecs-help-loans-as-student-debt-set-to-soar-c-6931120
https://au.finance.yahoo.com/news/why-194-million-aussies-are-bailing-on-health-insurance-020512752.html?guccounter=1&guce_referrer=aHR0cHM6Ly93d3cuZ29vZ2xlLmNvbS8&guce_referrer_sig=AQAAAHaWT52g7jWABFBWcGowuwbdzt7fcoh3EDdzDZkfdiyNVlUPuOwLTHtN6I2WYxdEeORR81Ul_WKCJ4ksWdS08zcbYE5RLbX1lYtP1PGFa-RH5k5AaQgOjv15MZkRzXoqDO_hu4Jx5f6umcSCtXWkKtmJbGgeK-PZj_FrndVYRvH6
https://www.finder.com.au/cost-of-living-report
https://www.savvy.com.au/australias-online-shopping-behaviour-report-2022/
https://www.moneymag.com.au/how-much-your-landlord-can-increase-your-rent
https://www.abc.net.au/news/2022-04-05/debt-and-buy-now-pay-later-loans-increase/100962458


AUSTRALIA CULTURAL SNAPSHOT 2022

Without affordable housing, people are questioning if the Aussie  
dream of home ownership is dead 

Housing affordability is a perennial hot topic in Australia. In 2022, policies helping first-home buyers 
(typically a demographic of people in their 20s and 30s) were a major focus in the federal election. 
Property prices have risen dramatically in the last year, off the back of years of rising prices. But in 
2022, property prices are starting to fall in the biggest cities, albeit slowly. And prices are likely to fall 
further. Just 32% of Australians say now is a good time to buy property, according to Finder’s Consumer 
Sentiment Tracker. 

Price  
Pressure

Why is this important? 

The Australian Dream is the perception that owning a home can lead to a better life. While 82% of 
over 55-year-olds believe home ownership is crucial to financial security, 70% also feel that the 
dream is fading for future generations. A survey found that 39% of Gen Z respondents felt ‘extremely 
negative’ about their ability to afford a home, with 23% of all respondents expressing the same level 
of pessimism. Rising interest rates are another property trend that will make life harder for first-home 
buyers. Interest rates are forecast to rise significantly this year, making borrowing to buy a home more 
expensive, which will probably push house prices down. On the flip side, higher interest rates will make 
a first-home buyer’s home loan more expensive. 

What does it mean for brands? 

In this complicated market, property professionals will need to provide as much information and 
guidance to first-home buyers as they possibly can. Real estate agents need to be very tuned in to 
rapidly changing prices, and communicate this to both buyers and sellers. Expectations will need to 
be adjusted quickly. Mortgage brokers have a big role to play in ensuring first-home buyer clients get 
mortgages that they can afford to repay both today and tomorrow as interest rates rise. Interestingly, 
Commonwealth Bank is the only major still offering a fixed rate of less than 3%, and the average big-
four bank lowest three-year fixed rate has risen by 2.42 percentage points in a year.

Only 32%
(Finder, 2022)
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of Australians say now is a good  
time to buy property

https://www.abc.net.au/news/2022-05-17/what-are-the-two-major-parties-promising-for-first-home-buyers/101070144
https://www.finder.com.au/cst
https://www.finder.com.au/cst
https://www.news.com.au/finance/real-estate/buying/the-australian-dream-of-owning-a-home-is-dead/news-story/51dfc05dd8e94546bde51595dddf4431
https://www.news.com.au/finance/real-estate/buying/the-australian-dream-of-owning-a-home-is-dead/news-story/51dfc05dd8e94546bde51595dddf4431
https://mozo.com.au/home-loans/articles/how-higher-interest-rates-affect-property-prices
https://themortgagereports.com/89394/why-you-need-a-realtor-to-buy-a-house
https://www.mpamag.com/au/news/general/mortgage-industry-scrutinises-new-governments-property-policies/407009
https://www.smh.com.au/money/planning-and-budgeting/your-household-bills-are-rising-here-s-how-to-lessen-the-burden-20220530-p5appj.html
https://www.finder.com.au/cst
https://www.finder.com.au/cst


Partnered up
Only 60% of Australians are married or 
partnered. Men (65%) are more likely 
than women (56%) to be in a committed 
relationship. Women are more likely to have 
never been married (29%), to be divorced 
(8%), widowed (4%) or separated (3%).
(ABS, 2022)

Relationships at a glance

Swiping left
3.2 million people were using dating 
apps in Australia in 2021 and actively 
seeking partners online. Out of these, 
only 0.6 million pay for online dating 
services, while the remaining 2.6 are 
classified as non-paying users.
(Statista, 2022)

WLTM 
48% of Aussies are looking to meet 
someone with a sense of humour, 21% 
wanted a trustworthy connection, 18% 
were on the lookout for someone who is 
“not an ass”, and 13% were on the hunt 
for a date who was simply “kind”.
(Tinder, 2022)

Marriage quibbles 
29% of Australians believe marriage is 
an outdated institution, with a higher 
proportion of women (33%) feeling this 
way compared to men (24%).
(Australia Talks National Survey, 2021)

Dipping births
The current birth rate for Australia in 
2022 is 12.244 births per 1000 people, a 
1.28% decline from 2021. The birth rate 
for Australia in 2021 was 12.403 births per 
1000 people, a 1.26% decline from 2020. 
(Macro Trends, 2022)
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Australians are interpreting relationships in a new way and throwing out tradition 

https://www.unifiedlawyers.com.au/blog/marriage-divorce-rates-statistics-australia/
https://www.statista.com/outlook/dmo/eservices/dating-services/online-dating/australia
https://thelatch.com.au/best-day-to-use-dating-app/
https://www.abc.net.au/news/2021-05-26/australia-talks-national-survey-children-marriage/100146390
https://www.macrotrends.net/countries/AUS/australia/birth-rate#:~:text=The%20current%20birth%20rate%20for,a%201.25%25%20decline%20from%202019.
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Smartphone addiction is weighing heavy on the lives of young people  

Over 94% of teenagers, 67% of primary school students, a third of preschoolers, and 17% of  
infants and toddlers have one or more personal mobile screen-based devices such as a  
smartphone or tablet. A study by brain research group Sapien Labs found that young people have spent 
20,000 fewer hours interacting with friends and family in person before their 18th birthday, thanks to their 
addiction to smartphones. The group has linked this to a rapid decline in youth mental health and is  
leaving teens unable to read body language.

Mobile  
Masses

Why is this important? 

Mental health experts, social commentators, researchers, educators, and many others are worried 
about the impact of smartphone addiction in children, and especially younger children. In May 2020, 
researchers with the Australian youth mental health organisation, Orygen, predicted a 32% rise in 
cases related to mental health in the next three to four years. At the same time, it’s also important 
to address the fine line when reliance on and use of phones becomes an addiction. “There is an 
association with higher rates of low self-esteem, anxiety, and depression in people who are excessively 
using a lot of these [platforms],” says child psychiatrist and researcher Dr. Philip Tam. However, that’s 
not to say there aren’t positive sides to social media such as “increased sense of connection with 
friends and peers.”

What does it mean for brands? 

A good angle for brands to push on social media is mental health posts. “I was interacting with positive 
mental health-orientated posts... and really saw how different my feed was,” Melbourne teenager, Alex, 
told ABC. Another key thing to push is helping young people access mental health support, as right 
now they face substantial difficulties in accessing these services. Brands can work towards promoting 
educational content that doesn’t make young people feel inferior. Optus introduced  
Optus Pause, a feature that allows users to stop both their mobile and home connectivity across  
their devices, all from My Optus app. 

In 2020,
mental health cases among young people were 
predicted to rise 32% in the following 3-4 years
(Orygen, 2020)
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https://www.dailytelegraph.com.au/technology/gadgets/young-people-cant-read-body-language-smartphones-blamed/news-story/6e5eca60544359cf4460fa1b7febbccc
https://playistheway.com.au/2020/05/19/smart-phone-addiction/
https://www.smh.com.au/national/we-have-a-solution-to-lift-the-heavy-burden-of-mental-ill-health-from-young-australians-20220322-p5a6xx.html
https://www.psycom.net/cell-phone-internet-addiction
https://www.abc.net.au/news/2022-03-06/social-media-be-bad-mental-health-but-it-can-also-be-good/100873382
https://www.abc.net.au/news/2022-03-06/social-media-be-bad-mental-health-but-it-can-also-be-good/100873382
https://www.smh.com.au/national/we-have-a-solution-to-lift-the-heavy-burden-of-mental-ill-health-from-young-australians-20220322-p5a6xx.html
https://www.optus.com.au/customer-extras/optus-pause
https://www.smh.com.au/national/we-have-a-solution-to-lift-the-heavy-burden-of-mental-ill-health-from-young-australians-20220322-p5a6xx.html


Why are Australians embracing 
boutique fitness?
The pandemic forced people to switch up their exercise habits, 
but as lockdowns begin to ease, not everyone is going back 
to their old fitness regimes. There’s a growing appetite for 
communities that drive connection and entertainment,  
as well as sweat. Is boutique fitness the answer?

Want to know more?

The People’s Grid: sustainable 
community energy 
Australian energy resources are being decentralised as calls 
for sustainability and environmental action rise. The People’s 
Grid is responding – its network aggregates local renewable 
energy, feeding it back to the communities they serve. Can such 
grassroots movements help to power greener futures?

142 Central Street
London, EC1V 8AR

United Kingdom
+44 (0)20 3489 9520
info@canvas8.com

Explore the Library
The Canvas8 Library is an unrivalled resource of 32,000+ articles on global 
consumer behaviour and is available exclusively to members at www.canvas8.com 

Please get in touch with Lucy or your account manager to learn more.

Bespoke solutions 
From ethnographic research to strategic planning workshops, we offer a range  
of solutions tailored to enhance your understanding and inspire creativity. 

Please get in touch with Sam or Lucy to discuss how we can help you.

Sam Shaw
sam@canvas8.com
+44 (0)20 7377 8585

Lucy Thompson
lucy@canvas8.com
+44 (0)20 7377 8585

Contact
How Indigenous communities  
use design for equality
As Indigenous communities push for greater inclusivity and 
representation Down Under, fashion is becoming an important 
space in which to establish new narratives rooted in heritage. 
How can brands help boost the cultural visibility of First Nations 
Australians without engaging in mere symbolism?
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